DA

COMPANY UPDATE
24 January 2025
Strong Momentum Continues into 2025

DAZN, the leading sports entertainment platform, enjoyed an extraordinary 2024, the most successful period in
the company’s history to date. This momentum, alongside DAZN'’s strong financial foundation, strategic
investments, and innovative approach, paves the way for an ambitious and transformative 2025.

Unprecedented Reach and Engagement

In 2024, DAZN streamed over 90,000 live events across more than 200 markets, reinforcing its status as the
pioneer in the digital transformation of global sports. DAZN continues to be the partner of choice for the world’'s
leading leagues, rights holders, and brands. The scale that an audience of over 300 million regular viewers
affords enables DAZN to successfully introduce its customers to new sports, experiences and brands.

Building on a Strong Foundation

2024 was a pivotal year for DAZN with a series of milestones that highlight its accelerated strategy to reach a
global audience of one billion users. Key achievements in the fourth quarter include:

e Strategic Acquisition: DAZN announced an agreement to acquire Foxtel for US$2.2 billion, subject to
regulatory approval. This transformative move establishes DAZN as a leading player in one of the world’s
most attractive sports markets.

e Exclusive Global Broadcast Rights: DAZN secured a landmark agreement to be the exclusive global
broadcaster of the FIFA Club World Cup 2025, offering fans worldwide free access to the world’s most
prestigious global club tournament.

e Extended Partnerships: DAZN extended content rights with the Bundesliga in Germany, Serie A in Italy
and the Pro League in Belgium, reinforcing its position as the world’s largest broadcaster of European
football.

e Boxing Leadership: DAZN made history broadcasting the blockbuster Tyson Fury vs. Oleksandr Usyk
rematch in collaboration with Riyadh Season as well as unifying leading UK boxing promoters through a
new global media rights deal with Queensberry.

e NFL Success: Following a successful first season of its global partnership with the NFL, which delivered
a 35% increase in NFL Game Pass subscribers and a 61% increase in viewership during Super Bowl LVIII
week, DAZN launched the second season of its 10-year partnership with NFL.

e Enhanced Fan Experience: DAZN consolidated with DAZN Bet, which is established in four key
European markets, integrating betting with other features such as gaming, ticketing, e-commerce, and
social experiences to create an immersive and personalised on-platform fan experience.



¢ Product Innovation: FanZone is DAZN's interactive and social on-platform experience built around fan
communities (quizzes, live chat, viewer polls etc). In 2024 DAZN expanded FanZone globally for over
2500 live events with over 100 million participants.

Financial Strength Drives Strategic Growth

DAZN’s momentum is fuelled by robust financial performance and strategic investments. Between 2021 and
2024, DAZN more than doubled its revenues to US$3.4 billion, with revenues projected to reach US$6 billion in
2025.

As the unrivalled category leader, DAZN’s approach to unbundling sports content and introducing tiered
subscriptions has maximised revenue opportunities while driving growth within a total addressable market of
US$500bn. In 2024, DAZN achieved an increase in underlying profitability of over 50%.

DAZN's financial strength is underpinned by significant investments in top-tier rights acquisition and product
innovation, alongside the continued support of its majority shareholder, Access Industries.

A Message from DAZN’s Chief Executive

"2024 was a landmark year for DAZN, but we are only getting started. As we step into 2025, our ambitions are
bigger than ever. Our aim to reach one billion global users reflects the scale of our vision, and — as the only global
direct-to-consumer sports platform — we are well-positioned to make this a reality.

“Our mission is clear: to build the biggest sports entertainment company by connecting fans everywhere to the
sports they love; and this creates an incredible network effect, which is unique to DAZN.

“This ambition drives everything we do, and it requires bold, strategic moves that allow us to establish
dominance in key markets quickly and effectively. Our recent agreement to acquire Australia’s leading sports
and entertainment business — Foxtel Group - is a perfect example of this strategy in action.

“It's a statement of intent and demonstrates our commitment to becoming the global home of sport. It’s about
leveraging our first-mover advantage — scaling faster, delivering better experiences, and cementing DAZN'’s
reputation as the partner of choice for leagues and rights holders.

“Through bold investments, cutting-edge innovation, and strategic partnerships, we are reshaping the sports
entertainment landscape and steering it to a digital future. Do not underestimate the scale of what we want to
achieve at DAZN as we continue to reimagine the fan experience and lead the industry."
- Shay Segev, DAZN Group CEQ
Content Portfolio Highlights
DAZN's expansive portfolio spans a wide range of sports, cementing its status as a global leader:
o Football: DAZN is the world’s largest broadcaster of European football, holding rights to Bundesligs,
Serie A, LALIGA, Ligue 1, and UEFA’s club competitions, among others. DAZN has secured global and
exclusive rights to FIFA’s Club World Cup on a free-to-air basis, making it the most accessible club

tournament to date.

o Women’s Football: DAZN boasts the most valuable portfolio of women’s football rights, including the
UEFA Women's Champions League and top-tier domestic leagues across Europe.



Boxing and Combat Sports: DAZN is the global leader in fight sports, partnering with the biggest names
and promoters, including Matchroom Boxing and Queensberry Promotions.

NFL: Under a 10-year partnership, DAZN is the exclusive platform for NFL Game Pass outside the US.

Basketball, Tennis, Golf, and Motorsport: DAZN continues to deliver premier coverage across multiple
sports, through exclusive partnerships with the likes of FIBA, PGA Tour, and World Rally Championship.



